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brief recap




tasks to be done

LAN TOA DEN DOI TUGNG MUC
TIEU VE BINH VI THUGNG HIEU
“BONDING”, GAN LIEN V3 TiNH

CHAT “SOCIAL” CUA ZALOPAY.

S
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THU HUT 1.000.000 NGUGI SU
DUNG ZALO PAY VA TAO RA
5.000.000 LUGT SU DUNG TiNH
NANG CHUYEN TIEN QUA KHUNG
CHAT ZALO TiNH TSI THOI BIEM

KET THUC CHIEN DICH.

GIA TANG SU GAN KET V3I
POI TUGNG MUC TIEU
THONG QUA HOAT BDONG
GAMIFICATION BE DOI
TUGNG MUC TIEU TUGCNG

TAC VGl THUGNG HIEU.



analysis &
communication direction




market overview

THI TRUGONG VIET NAM PA VA
DANG TAO UU THE CHO CAC
PHUGONG TIEN THANH TOAN DI
PONG PHAT TRIEN. DAC BIET,
SAU BAI DICH COVID 19, BAY
LA CG HOI VANG CHO CAC Vi
PIEN TU.

VIET NAM NAM TRONG TOP 3
QUOC GIA CO TY LE NGUOI
DUNG Vi BIEN TU G CHAU A. TAI
VIET NAM, iT NHAT 50% SO GIA
DINH G THANH PHO SU DUNG
DICH VU THANH TOAN PIEN TU
VAO NAM 2020.

Vi BIEN TU BANG PHAT TRIEN
MANH THEO TUNG NAM TRONG
THI TRUGNG VIET NAM. DU KIEN

SE PHAT TRIEN MANH ME HON

TRONG CAC NAM SAP TOl.

CG HOI LGN CHO ZALOPAY TAN CONG VAO THI TRUGNG Vi BDIEN TU



competitor review

Mo

mo

mobile money

LGI THE CANH TRANH
« Mang ludi lién két rong.
e Tinh nang "vi tra sau"
e HO trg lién két thé tin dung

NHUGC DIEM
« Phi rdt tién kha cao.
« Chiét khau khi mua thé dién
thoai kha thap chi trong khoang
2%-5%.

GraoPay
by MOCQ

LOI THE CANH TRANH
« Tich hdp trén Ung dung goi xe
Grab
e Nhén dudc su ho trg tU phia
Grab dé dua ra cac chudng trinh
uu dai, khuyén mai hadp dan dé
thu hut nguai dung.

NHUGC DIEM:
e Khéng ho trg thé tin dung

LGI THE CANH TRANH
« S3n pham két hop gilrta Shopee
va Airpay.
« Dung vi la co vu dai.
« P3c quyén hip dan cho ngudi
dung madi.
e Mua sam tién ldi trén Shopee.

NHUGC DIEM
e Khéng ho trg nhiéu tinh ndng nhu
vi dién ti thong thusng



competitor review

Mo GraoPa
11Le, by moccll:J

mobile money

CAC Vi PIEN TU TREN THI TRUGNG DANG TAP TRUNG VAO SU
TIEN LGOI KHI SU DUNG CAC GIAO DICH PHUC VU NHU CAU HANG
NGAY. TUY NHIEN, CHUA GIU BUGC sU KET NOI GIUA NGUGI
DUNG V3I NHAU, CHi DUNG DE GIAO DICH LA CHU YEU.



what makes ZaloPay stands
out of its competitors

- TAP TRUNG TAO RA SU TRAI NGHIEM KHAC BIET QUA TINH NANG CHUYEN
TIEN TRONG HOP CHAT DE GIJ PUGC SU TUGNG TAC V3| MOI NGUGI SAU KHI
GIAO DICH. DUNG VG| BINH VI THUGNG HIEU "BONDING".

- PUGC SU HAU THUAN LGN TU CONG TY ME - VNG - MOT TRONG NHUNG
CONG TY CONG NGHE HANG DAU VIET NAM.

%° Nap tién TOPUP , ) S )
OGN GIAN - NHANH NHAT - RE NHAT + ZALOPAY CHO TRAI NGHIEM CUC NHANH — THANH TOAN CHi TRONG 2 GIAY.

L L

. GIAO DICH CHUYEN TIEN MIEN PHi.
- CAC CHUGNG TRINH KHUYEN MAI, TANG QUA HOAC NAP TIEN DIEN THOAI

CHIET KHAU CAO LEN DEN 5,6%.

- CONG NGHE BAO MAT KEP, MA OTP VA XAC THUC MAT KHAU GIUP TANG B0
BAO MAT TAI KHOAN CAO.




target audience

THEIR PORTRAIT

Gidi tré ngay nay dac biét chd trong dén nhiing tién ich cong nghé.
DPiéu dé gilp moi hoat ddng trong cudc sdéng cla ho ngay mot dé
dang va nhanh chdng han bao gis hét. Ho thich xay dung nhiéu méi
quan hé bén ngoai khong chi gia dinh, ngudi than cda ho. Ho thich
gan két moi ngudi xung quanh thdong qua nhitng cubc trd chuyén hay
nhitng tro choi mang tinh déng doi trén cac mang xa hoi.

- DO TUOI: 18-24

- NGUGI TRE TUOI NHIET HUYET,
CAN NHIEU MOI QUAN HE.

« UA THICH VA SU DUNG THANH
THAO UNG DUNG CONG NGHE.

« DA TUNG HOAC BDANG SU DUNG
CAC VIDIEN TU.

Déi véi ho, nhitng tién ich cong nghé khéng chi nén dirng lai 8 mat
tinh ndng va su hdp thai cia né ma con phai hudng dén nhiing gia
tri cho cdng dong, dac biét la trong bbi canh moi ngudi dang dan
lam dung nhiing thiét bi cbng nghé ma dan xa cach vdi nhitng mai
quan hé xung quanh va quén di nhitng gid tri tét dep ludn hién

hifu trong cudc séng.




Cudc séng hoi ha
thudng ngay khién toi
khong cé thai gian
cham séc cac mdi quan
hé cta minh.




insight

“NHIP DO CUA CcUOC SONG HIEN DAI QUA HOI HA, BOI LUC MAI ME DAM MINH TRONG CONG VIEC VA VAT CHAT
KHIEN TOI LANG QUEN NHUNG MOI QUAN HE XUNG QUANH MINH.”.

761LUtN MUON BAN THAN CO THE TIEP TUC DUY TRI SU KET NOI v8I NHONG NGUSH
BAN, NHUNG VI KHONG €O “CAI c&” BE BAT CHUYEN LAI VG| NHAU, MO QUAN HE CUA CHUNG TO!I
DAN CO KHOANG CACH.”.



brand role

ZALO LA NEN TANG GIUP Mol NGUS TRO CHUYEN, GUI TRAO KY NIEM, YEU THUGNG
TSI BAN BE, LA CAU NOI GIUP DUY TRI VA GAN KET cAc Méi QUAN HE THONG QUA TINH
NANG CHUYEN TIEN NGAY TRONG KHUNG CHAT ZALO.




strategic approach

LOAI BO RAO CAN sinG cacH XAY DUNG CAU NOIciur HAN GAN VA

KET NOI LAl cAc MOI QUAN HE XUNG QUANH.



communication message




key message

ZaloEMKET NOI YEU THUGNG,
TRAO NHAU THINH VUONG

Va dé thong diép truyén théng dé dang tiép can dén déi tugng muc tiéu, ching ta sé thuc hién mét vai hoat ddng truyén

thdng xoay quanh mot y tudng lén (big idea) mang tinh hinh tugng nhung cling vé cung gan gtii, dé chinh La:

big idea

“Vi NGUGI THUONG”

Ngudi thusng von a tiéng goi day than thusng ma ngudi Viét Nam hay dung dé goi nhirng ngudi than yéu, dé cé thé la gia dinh,
ngudi yéu hay ban bé. Tuy vay, ZaloPay khéng chi gidp nhitng “ngudi thuong” xich lai gdn nhau han ma con ¢é thé rdt ngan khodng
cach, bién “ngudi la” thanh “ngudi thusng” trong phut chéc théng qua nhiing tinh nang tién Lgi.



campaign framework

TIMELINE from JANUARY 2022 to APRIL 2022

ZaloZEN KET NOI YEU THUGNG
TRAO NHAU THINH VUGNG

AWARENESS EDUCATE & ENGAGE MAINTAIN

KEY MESSAGE

PHASE
KEY ACTIVITIES PUBLC STUNT GAMIFICATION
. s ENGAGING ACTIVITY : & A
“Vi NGUGI THUGNG Do . KHU VUON TREN MAY
2 2 "LI XI HOI UC"
KHONG LO” (REMADE VERSION)
OBJECTTIVES GAY CHU Y, KHUYEN KHiCH ) o ) o ] , ,
g o 7 7 N TANG Ti LE “BONDING” GIUA | TANG SU SU HUNG THU
. NGUGI DUNG TAI & SUDUNG VI o o - A , ) ,
' , A = NGUGI DUNG & SO LAN .| THONG QUA TiNH NANG GIA|
ZALO PAY BE THUC HIEN GIAO ) o , o 7
o o THUC HIEN GIAODICHTREN | | TRI CHO NGUGI DUNG KHI SU
DICH BE NHAN PUGC KHUYEN ) -
= ZALOPAY TRONGDIPTET | DUNG ZALOPAY

MAI/GIAI THUGNG

_______________________________________________________________________________________________________________________________________________________________

ALWAYS-ON ACTIVITIES



creative tactics




geltyimages

TORSTEN BLACKWOOD

“vi ngudi thuong”

PUBLIC STUNT

Bang cach ddt dé mot chiéc vi khéng L6 tai cac dia diém cdng cdng
ndi khdch hang muc tiéu hay lui téi (trung tdm mua sam, cong vién,
cfa hang dn uéng,..), ching ta sé ggi y ngudi dung scan ma QR dudc
dinh san trén “vi ngudi thuong” khéong 6. Ngay lap tiic, ngudi dung
sé dudc hudng dan cach tai Ing dung ZaloPay va nhan dudc nhiing
gidi thudng hap dan cho nhiing lan giao dich dau tién.

- USER FLOW -

NHAN NGAY
KHUYEN MA|
VAO NHUNG

QUET MA QR
TREN “Vi TAI UNG DUNG :
LAN GIAO
DICH BAU TIEN
TU ZALOPAY

NGUOI ZALOPAY
THUGNG”




Li XI DA DUGC GUI PEN

“ngudi thudng li xi” NGUGI THUONG
ENGAGING ACTIVITY 100.000

Ngusi Viét Nam cé cau “CUA CHO KHONG BANG CACH CHO”.
Dip Tét Nguyén Ban ndm nay, ZaloPay sé cho phép ngudi dung ngoai
viéc “li xi” cho nhau, con ¢é thé nhan guli nhiing l8i yéu thusng dén

“ngudi thusng” ctia minh.

CHON TEN Ao NGUSI GUS LONG TIME NO SEE LiA! HONG BIET LiA
“NGUOI NhTuAgNSS ;{Eg':' CUNG BUGC s . 5 A U HA US
THUGNG” v NH\AN\NG\AY CON KHUNG YA NHA:Y h{H ’HOI TRUOC
TRONG DANH “LI XI” TU HONG :))) CHU TUI LA CON A3))))

THUONG

DA ZALOPAY

CHUC LiA NAM MGI VUI VE NHE Q)

- DEMO -



cham “khu vuon trén may”
cung ngudi thuong

GAMIFICATION

Hoat dong “cham hoa nha ban” dudc biét dén cé kha nang gilp ngudi chai cd
thé thu thap chién lgi phdm dé nang cdp cho vudn nha minh. Zalo Pay mong
mudn dem tro chai quay lai vd8i cdc “game thd” mot thdi. Trong hoat dong lan
nay, ngudi chai sé thuc hién nhiém vu méi ngay trén cac tinh ndng cd san cda
Zalo Pay dé lay hat gidng va ké&t hgp nhiém vu phu “chdm hoa nha ban, gép
nhit tinh thudng”. V8i nhiém vu nay, m&i lAn NGUGI THUGNG sang chdm hoa
giup ban, sé dudc nhan 5 tim mién phi trong BST “| love you 3000”, ngudi chdi
thu thap dd 3000 TIM sé& dudc nhan phan qua én ti 5 TRIEU DONG TU

ZALOPAY.



thank you




